
9%
SIMILARITY INDEX

8%
INTERNET SOURCES

10%
PUBLICATIONS

1%
STUDENT PAPERS

1 3%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

8 1%

9 1%

The Role of Artificial Intelligence in Enhancing MSME
Performance: The Interplay Between Customer Orientation,
Competitor Orientation, and Brand Commitment
ORIGINALITY REPORT

PRIMARY SOURCES

journal.uinmataram.ac.id
Internet Source

"Applied Artificial Intelligence in Business",
Springer Science and Business Media LLC,
2025
Publication

ejournal.iain-manado.ac.id
Internet Source

jurnal.fe.umi.ac.id
Internet Source

www.frontiersin.org
Internet Source

journal.ubm.ac.id
Internet Source

repository.unibos.ac.id
Internet Source

sumc.lt
Internet Source

Sohail Ahmad, Qingyu Zhang, Muhammad Ali
Hussain, Shahid Mahmood. "Entrepreneurial
success through learning, capital, and work
engagement: Market and service orientation
perspective", Acta Psychologica, 2025



10 1%

11 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

Publication

Septy Umamy, Gardina Aulin Nuha. "The Role
of Entrepreneurial Leadership and
Competence in Enhancing MSME
Performance: A Case Study in Jember
Regency", Widya Cipta: Jurnal Sekretari dan
Manajemen, 2025
Publication

Shiaw Tong Ha, May Chiun Lo, Abang Azlan
Mohamad. "Empowering SME Potential: How
AI Information Quality Fuels Market
Orientation Success in the Digital Age",
Journal of the Knowledge Economy, 2025
Publication


