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Abstract
Purpose: The purpose of this article is to investigate local tourism demand, specifically in West
Nusa Tenggara Province. Unlike other studies that focus on the number of tourists who arrive,
this article seeks to delve deeper into individual foreign tourist expenditures in West Nusa
Tenggara.
Method: Using qualitative research methods and a questionnaire as a tool. This study is
involving 50 respondents using a random sampling technique.
Result: The author discovers that visitor spending may be divided into various categories,
including hotels, food and beverages, souvenirs, travel agencies, and local transportation. In
addition, foreign visitors' spending in NTB ranges from IDR 250 thousand to IDR 125 million
per trip. The average cost per person in Indonesia is IDR 5 million. The lowest daily spend per
person is IDR 9,400, while the highest is IDR 11 million.
Contribution: This study provides information on the actual spending of individual foreign
tourists considering that the data available at institutions such as the Central Statistics Agency
or the local Tourism Office has not been able to provide the latest data.
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Introduction

The majority of earlier studies used visitor arrivals as a proxy for international tourism
demand (Frechtling, 2003; Lim, 1997; Lim & McAleer, 1999; Nahar et al., 2019; Song &
Witt, 2012). The tourism product, on the other hand, is a collection of goods and services
purchased by tourists. Tourist purchase behavior is likely to vary due to differences in
demographics, duration of stay, types of accommodations used, the purpose of visit, and a
variety of other factors. As a result of these variances, travelers spend differently. As a result,
the use of tourist arrivals, which does not represent tourist consumption habits and
expenditures, cannot accurately quantify the destination's tourism economic impact.

Because tourism expenditures drive economic impact, it would theoretically be
beneficial if tourism expenditures were included more frequently in tourism demand research.
Market demand, represented in dollar terms, should be the primary measure of substantiality.
Wang et al. (2006) also point out that spending is an important factor to consider. Tourism is
frequently analyzed by policymakers, planners, marketers, and researchers to track and assess
its influence on the local economy.

Tourism demand can be studied at both a macro and microeconomic level. At the
macroeconomic level, tourism demand studies are usually focused on the examination of
aggregated demand. These studies can be classed as time series, cross-sectional, or pooled
analyses depending on the type of data employed. Data acquired over time is referred to as
time-series data. Trends, seasonality, and cycles can all be predicted using this information
(Das, 2021). In many cases, aggregated time series data on inbound and outbound tourists are
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used to assess the demand for travel to a tourism destination from one or more origin nations.
However, due to the unavailability of data over a lengthy period, small sample size is a key
issue in time series research (Crouch, 1994; Lim, 1997)

Micro-tourism research, on the other hand, focuses on the utilization of micro-data
obtained from individual economic decision-making units (Gujarati & Porter, 2003).
Individuals, households, or businesses are frequently used as units of analysis in the study of
tourist microeconomics. The majority of microeconomic studies can be divided into three
categories. The first series of studies is concerned with making the best decision in terms of
tourism demand. Tourist choices are included in a separate choice framework in this study,
which considers the impact of various facets of the tourist decision-making process on the
choices. The second study group, which is of particular significance to this paper, looks at the
main elements that influence individual passengers' expenditure on a certain trip. A small
number of researchers in the third group seek to simulate tourism prices, for example using
hedonic pricing approaches.

Understanding tourist expenditure is vital since tourism is an expenditure-driven
economic activity, and tourism consumption is at the heart of economic measurement and the
foundation of tourism's economic impacts (Mihali¢, 2014; Testa & Sipe, 2012).

Micro-econometric models have three advantages over macro-econometric models,
even though macro and microeconomic research serve different purposes (Alegre & Pou,
2004). To begin with, the models do not stray too far from theoretical consumer economic
models. Second, they enable the control of participation bias, which is introduced when using
aggregated data for analysis. Finally, they recognize the diversity and variability of consumer
behavior, which is often overlooked in research that relies on heavily aggregated data.

In the case of Indonesia, however, there is still a scarcity of qualitative micro-scale tourist
research (Djulius & Nugraha, 2019; Prasetya et al., 2019; Vildayanti, 2016). As a result, this will
be the first study to investigate individual tourist expenditure, particularly in West Nusa
Tenggara.

Research Method

This is a qualitative study that involves individual travelers visiting West Nusa Tenggara.
A questionnaire was used to conduct the data search, which was done using a random sampling
approach. Tourists were asked for permission before filling out the questionnaire during the
data collection procedure. After the earthquake in West Nusa Tenggara in 2018, this data
search was carried out.

Accommodation, food and beverages, local transportation, souvenirs, tour packages, and
total cost are among the expenditure metrics examined in this article. According to Benur &
Bramwell (2015), this indication conforms to the tourism product theory. In addition, the author
will divide the results obtained based on the minimum, maximum, and average expenses.

A total of 50 participants took part in this survey. The respondents' ages were divided
into four categories: under 20 years old, 20-39 years old, 40-60 years old, and more than 60
years old. The majority of the 30 responders are between the ages of 20 and 39, accounting for
15.51 percent of the total. With a proportion of 15.51 percent, the highest number of
responders are between the ages of 40 and 60. Meanwhile, the youngest responders were 2.64
percent and 1.65 percent, respectively, with ages ranging from more than 60 to less than 20
years.

Result and Discussion
Accommodations

Sierra et al. (2018) defines tourist accommodation as a place that offers facilities and
services to individuals or groups. For example, hotels, motels, guesthouses, and apartments
(Nugroho, 2022). But overall it can be interpreted as all facilities that provide a psychological
foundation for tourists or individuals who are temporarily away from their place of residence
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or work (Kaushal & Srivastava, 2021; Testa & Sipe, 2012). The bedroom is the main product that
accommodation facilities offer to their clients.

In the case of West Nusa Tenggara, a tourist's accommodation costs range from IDR
90,000 to IDR 60,000,000 during his stay in West Nusa Tenggara. The average cost of
accommodation for all tourists polled was Rp. 2,682,527.

Food and Beverages

Food and drink are basic needs for tourists. When tourists travel, food and beverage
expenditure become the main income for the country or region that organizes tourism
activities. A tourist's food and beverage expenditures in West Nusa Tenggara can range from
IDR 50,000 to IDR 48,345,000 throughout their visit. The average expenditure for food and
beverages among all respondents was Rp. 1,858,700.

Local Transportation

Transport infrastructure is critical to regional development and is a key driver of
economic activity. Transport gains qualities, functions of a tourist resource, an attractor, not
only as a mode of transportation, ensuring accessibility to tourist resources, and as a factor in
industry growth. Transportation is critical in the tourism business, according to Dowling
(1997) and Goodrich (1997), because it connects supply (production) with demand (demand)
(market). The success of tourism development is heavily influenced by the transportation
network and infrastructure (Prideaux, 2000). According to D. Pearce, tourist growth is
intimately tied to advancements in transportation technology, which gradually eases access to
markets and destinations around the world (Lohmann, 2012). The government has a crucial
role to play in the development of tourist transportation infrastructure (Khadarooa, 2008).

The cost of local transportation for tourists ranges from IDR 20,000 (minimum) to IDR
19,338,000 (highest) (maximum). Meanwhile, the average tourist spending on local
transportation is IDR 732,900 per person.

Souvenirs

Souvenir shopping is a must for tourists when traveling. This is usually done to be a
marker that a tourist has come to the place. In addition, the purpose of tourists buying
souvenirs is as a gift to friends or relatives at the place of origin.

Tourists' souvenir and shopping expenses in West Nusa Tenggara range from Rp. 12,000
(minimum) to Rp. 18,060,000 (highest) (maximum). In the meantime, the average tourist
spends Rp. 622,000 on shopping and souvenirs.

Travel Agent

Travel intermediaries are some of the most important agents in the tourism distribution
channel. Thanks to tourism intermediation, the travel, and tourism industry are one of the
fastest growing industries worldwide. With a travel agent, it becomes easier for tourists to
reach all their needs. In the case of West Nusa Tenggara, local tour packages cost between IDR
50,000 (minimum) and IDR 8,700,000 (maximum) (maximum). In the meantime, the average
tourist spends IDR 726,000 on local trip packages.

Total Expenditures

Based on several previous indicators, the author can conclude that the total amount
spent by tourists in West Nusa Tenggara ranges from IDR 250,000 (lowest) to IDR 125,697,000
(highest) (maximum). Meanwhile, the average total tourist expenditure per person is IDR
5,681,000. Tourist expenditure per person per day in West Nusa Tenggara ranges from a low
of IDR 9,400 to a high of IDR 11,016,600 daily, with an average of IDR 1,195,000.
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Conclusion

The purpose of this article is to look into the demand for tourism on a local scale,
specifically in West Nusa Tenggara Province. Unlike other studies that focus on the number of
tourists who arrive, this article attempts to dig further into the individual expenditures of
foreign tourists in West Nusa Tenggara. Using qualitative methodologies and a questionnaire
as a tool. The author discovers that visitor expenditure may be broken down into other
categories, such as lodging, food and beverages, souvenirs, travel agents, and local
transportation. Furthermore, foreign visitors' expenditures in NTB vary from 250 thousand to
125 million rupiahs every trip. In comparison, the average cost per person is 5 million rupiahs.
The lowest daily person expenditure is 9,400 rupiahs, while the largest is 11 million rupiahs.
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